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Sam Edelman Focuses on Sam Girl Lifestyle for Spring
2015 Ad Campaign
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NEW YORK--(BUSINESS WIRE)--Sam Edelman has gone in a new direct ion for t he brand's spring 2015 ad campaign, feat uring
mult iple models for t he very first t ime. Shot at a privat e residence in Los Angeles by up-and-coming phot ographer Zoey
Grossman, t he campaign feat ures Josephine Skriver alongside fresh faces Charlene Almarvez and Rossy Herrera.
“I want ed t o show a behind-t he-scenes look at what could be t he life of a Sam Girl t hrough a series of int imat e snapshot s
capt ured t hroughout her day,” said Sam Edelman, designer, founder and president of t he Sam Edelman division of Brown
Shoe Company.
The ads showcase t he full Sam Edelman lifest yle assort ment for spring 2015, wit h a variet y of head–t o-t oe looks, as well as
specific shot s focused on t he apparel, jewelry and handbag collect ions.
The images from t he shoot will appear in print ads in leading fashion magazines as well as a major out door and digit al
campaign. A behind-t he-scenes video will also be feat ured on samedelman.com.
Abo ut Sam Edelman
Since it s incept ion in 2004, designer Sam Edelman’s eponymous brand has quickly emerged as a favorit e among celebrit ies
and fashionist as around t he globe. Bringing more t han 30 years of experience developing some of t he most renowned
cont emporary shoe brands, Edelman’s designs reflect his creat ive sensibilit y, delivering it ems t hat are eminent ly fashionable
and beaut ifully const ruct ed at an at t ainable price point . Wit h t he addit ion of apparel, jewelry and handbags, Sam Edelman has
grown int o a complet e lifest yle brand, dressing t he “Sam Girl” from t oe t o head. In 2012 t he Sam Edelman flagship st ore
opened on Spring St reet in t he heart of Soho’s shopping dist rict followed by t he Fall 2014 opening of a west coast flagship
locat ion in Beverly Hills. The Sam Edelman brand is a division of Brown Shoe Company.
Abo ut Bro wn Sho e Co mpany
Brown Shoe Company is a $2.5 billion, global, foot wear company whose shoes are worn by people of all ages, from all walks of
life. Our product s are available virt ually everywhere - in t he over 1,200 Famous Foot wear and Nat uralizer ret ail st ores we
operat e, in hundreds of major depart ment and specialt y st ores, on 13 branded ecommerce sit es, and on many addit ional
t hird-part y ret ail websit es. Through our broad range of product s, we serve t hree key market segment s. Our Family brands Famous Foot wear and Famous.com - are one-st op-shopping dest inat ions for high qualit y, affordable st yles for a family’s
every occasion. Act ive people who want comfort , st yle and performance, can look t o our Healt hy Living brands - Nat uralizer,
Dr. Scholl's, LifeSt ride and Ryka. Our Cont emporary Fashion brands - Sam Edelman, Franco Sart o, Vince, Via Spiga, Fergie
Foot wear and Carlos Sant ana - keep fashionist as in st ep wit h t he lat est t rends. At Brown Shoe Company, we inspire people
t o feel good and live bet t er... feet first !
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