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Caleres Earns 100 percent on Human Rights Campaign
Foundation’s Fourteenth Annual Scorecard on LGBT
Workplace Equality
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The Human Right s Campaign Foundat ion (HRC) announced t hat Caleres has received a perfect score of 100 percent on t he
2016 Corporat e Equalit y Index (CEI), a nat ional benchmarking survey and report on corporat e policies and pract ices relat ed t o
LGBT workplace equalit y, administ ered by t he HRC. Caleres joins t he ranks of 407 major U.S. businesses which also earned
t op marks t his year.
“We are proud t o receive at score of 100 percent for t he second year in a row and cont inue t o be ranked a Best Place t o
Work by t he Human Right s Campaign’s LGBT Workplace Equalit y Scorecard,” said Doug Koch, senior vice president and chief
t alent and st rat egy officer for Caleres.
The 2016 CEI rat ed 1,027 businesses in t he report , which evaluat es LGBT-relat ed policies and pract ices including nondiscriminat ion workplace prot ect ions, domest ic part ner benefit s, t ransgender-inclusive healt h care benefit s, compet ency
programs, and public engagement wit h t he LGBT communit y. Caleres’ effort s in sat isfying all of t he CEI’s crit eria result s in a
100 percent ranking and t he designat ion as a Best Place t o Work for LGBT Equalit y.
For more informat ion on t he 2016 Corporat e Equalit y Index, or t o download a free copy of t he report , visit www.hrc.org/cei.

The Human Right s Campaign is America’s largest civil right s organizat ion working t o achieve lesbian, gay, bisexual and
t ransgender equalit y. By inspiring and engaging all Americans, HRC st rives t o end discriminat ion against LGBT cit izens and
realize a nat ion t hat achieves fundament al fairness and equalit y for all.
###
Abo ut Caleres
Caleres is a diverse port folio of global brands, which fit people lives: Family, Healt hy Living and Cont emporary Fashion. Our
product s are available virt ually everywhere - in t he over 1,200 ret ail st ores we operat e, in hundreds of major depart ment and
specialt y st ores, on our branded ecommerce sit es, and on many addit ional t hird-part y ret ail websit es. Famous Foot wear and
Famous.com serve as our Family brands. Our Cont emporary Fashion brands include Sam Edelman, Franco Sart o, Vince, Via
Spiga, Diane von Furst enberg, Fergie Foot wear and Carlos Sant ana. Nat uralizer, Dr. Scholl's, LifeSt ride, Bzees and Rykä
represent our Healt hy Living brands. Combined, t hese brands help make Caleres a company wit h bot h a legacy and a
mission. Our legacy is our more t han 130-years of craft smanship, our passion for fit and our business savvy, while our mission
is t o cont inue t o inspire people t o feel good…feet first . Visit caleres.com t o learn more about us.
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