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Coupons.com Partners with No Kid Hungry® to
Provide Healthy Meals to Children in Need

Shoppers Save while Coupons.com Gives this Holiday Season

MOUNTAIN VIEW, Calif., Nov. 19, 2015 /PRNewswire/ -- Quotient Technology Inc. [NYSE: QUOT], through its

flagship consumer site Coupons.com, is partnering with No Kid Hungry®, a campaign from the national

nonprofit Share Our Strength that works to ensure all kids get healthy food every day. Coupons.com, along

with the support of household consumer packaged good brands, is giving shoppers a way to join in the fight

against childhood hunger, which affects one in five children in the U.S.

Every time a shopper on Coupons.com's platform uses a No Kid Hungry-branded coupon to save,

Coupons.com contributes to No Kid Hungry. Every three coupons used equals one meal secured for a child

in need.* The goal this holiday season is to fill 600,000 plates for kids.

"As difficult as it is to believe in America, we are all surrounded by children struggling with hunger every

day," said Michele Boal, Chief Philanthropy Officer of Quotient. "We love how No Kid Hungry is creating

tangible solutions to tackle this serious problem that continues to threaten too many children. As we launch

this holiday campaign to benefit No Kid Hungry, we are excited to continue our Coupons for Change

mission to ensure that all children get a fair start in life."

For shoppers to contribute, all they need to do is save money by finding qualified offers on Coupons.com

and on the dedicated No Kid Hungry page through December 15th. Some of the great national offers from

trusted brands include coupons for Kellogg's, Diamond Foods, Campbell's soup, Purina pet food, LaCroix

Sparking Water, Lipton Recipe Secrets, Energizer batteries and many more. Through Coupons.com's

technology and vast network, people everywhere can simply save while Coupons.com gives.

"More than 16 million children in this country live in households that lack the means to get nutritious food

regularly," said Billy Shore, Share Our Strength Founder and CEO. "These children are our future. We are

thankful for Coupons.com's continued commitment and support in helping us to end childhood hunger."

http://www.coupons.com/
http://www.nokidhungry.org/
http://www.quotient.com/doing-good/
http://www.coupons.com/nokidhungry


Since the campaign's launch, No Kid Hungry and its partners have connected kids struggling with hunger

with more than 460 million meals. No Kid Hungry works to connect kids with healthy meals where they live,

learn and play by increasing access to school breakfast and summer meals, as well as teaching their families

to cook and shop on a budget.

For more information or to get more involved in No Kid Hungry, please visit NoKidHungry.org. For more

information about Coupons.com or to start saving, please visit www.coupons.com.

*Coupons.com will help provide 1 meal for every 3 coupons used up to a maximum donation of 600,000

meals. $1 = 10 meals.

Promotion period from Nov. 15 – Dec. 15, 2015

Learn more at NoKidHungry.org/onedollar.

About Quotient Technology Inc.

Quotient Technology Inc. (NYSE: QUOT), formerly Coupons.com Incorporated, is a leading digital promotion

and media platform that connects brands, retailers and consumers. We distribute digital coupons and

media through a variety of products, including: digital printable coupons, digital paperless

coupons, coupon codes, and card linked offers. We operate Retailer iQ, a coupon platform that connects

directly into a retailer's point-of-sale system and provides targeting and analytics for manufacturers and

retailers. We also power digital coupon initiatives in online marketing campaigns -- including display and

video advertising. Our distribution network includes our flagship site, Coupons.com, approximately 30,000

third-party publishers, as well as our mobile applications, Coupons.com and Grocery iQ, and those of our

many partners. Clients include hundreds of consumer packaged goods companies, such as Clorox, Procter &

Gamble, General Mills and Kellogg's, as well as top retailers like Albertsons-Safeway, CVS, Dollar General,

Kroger, and Walgreens. Founded in 1998, Quotient is based in Mountain View, Calif., and is bringing the

multi-billion dollar offline promotions industry into the digital world. Investors interested in learning more

about the company can visit http://quotient.com and follow us on Twitter at @couponsinc.

About No Kid Hungry

No child should go hungry in America, but 1 in 5 kids will face hunger this year. Using proven, practical

solutions, No Kid Hungry is ending childhood hunger today by ensuring that kids start the day with a

nutritious breakfast and families learn the skills they need to shop and cook on a budget. When we all work

together, we can make sure kids get the healthy food they need. No Kid Hungry is a campaign of national

anti-hunger organization Share Our Strength. Join us at NoKidHungry.org.
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To view the original version on PR Newswire, visit:http://www.prnewswire.com/news-

releases/couponscom-partners-with-no-kid-hungry-to-provide-healthy-meals-to-children-in-need-

300182105.html
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