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New report shows consumers are scaling back purchases in the face of persistent in�ation

CHICAGO--(BUSINESS WIRE)-- Information Resources, Inc. (IRI®), which recently merged with The NPD Group to

create a leading global technology, analytics and data provider, today released a new report, August 2022 Price

Check: Tracking Retail Food and Beverage In�ation, with insights about food in�ation and its impact on consumer

shopping behavior. The insights leverage the latest point-of-sale data for August 2022 and include data covering all

U.S. food channels, including e-commerce.

August data shows that prices of consumer goods remain elevated across categories. Prices for food at home rose

1.6% from the end of July to the end of August, and 13.4% year-over-year through the week ending Aug. 28, 2022.

“We are beginning to see consumers scale back purchases both in terms of units and volume in recent weeks, as

retail food and beverage prices have continued to rise,” said Krishnakumar (KK) Davey, president of Thought

Leadership for CPG and Retail, IRI and NPD. “While retail food and beverage sales had been fairly resilient, we’re

seeing signs of consumer stress, particularly among low-income households. Consumers are buying less in

discretionary food and beverage categories, and are shopping more frequently in search of better prices. At the

same time, consumers are willing to pay a premium for some categories – such as pasta, pasta sauce, butter and

frozen entrées – which are considered a�ordable indulgences for more cash-strapped shoppers.”

Key insights from August include:
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Persistent in�ation. Food and beverage in�ation continues to persist on a year-over-year basis, despite recent

price moderation in other areas of the economy, such as gasoline. The carbonated beverage and fresh

common fruit categories had the largest monthly price jump in August, each rising 5.3% compared to the end

of July. Butter/margarine/spreads is the most in�ated category, with prices up 30% compared to the same

time last year.

Limited relief for consumers. While prices of certain food categories have begun to moderate in recent weeks,

most remain elevated year-over-year. For example, prices in the co�ee category rose less than 0.3% at the

end of July 2022 compared to the end of June 2022, but remain over 18.6% higher in July 2022 versus July

2021.

Consumers are responding by cutting back and indulging a�ordably. In response to food in�ation, shoppers’

overall sales volume and units are declining quickly. Overall, retail food and beverage unit sales declined 4.5%

compared to a year ago, and volume sales declined 4.0%. The most signi�cant drop-o�s in volume are in

categories where prices have risen dramatically, including frozen dinners/entrées, cookies and co�ee.

However, certain snack, candy and drink categories are more resilient, with more moderate sales volume

declines despite signi�cantly higher prices.

Consumers are bargain hunting. Trips to food and beverage stores are up 3.5% versus a year ago for the

latest 12 weeks ending Aug. 21, 2022. Quick trips are up 6.7% during the same period compared to a year ago,

while pantry stocking trips are down 0.6%, suggesting that consumers are looking for deals and “cherry

picking” stores where they can get the best value. And, when they stock their pantries, there is an uptick in

trips to mass merchandisers and club stores, indicating value-seeking behaviors.

Low-income households are driving the change. Low-income shoppers, who drove most of food and beverage

growth in 2021, are pulling back on food purchases as in�ation increases. Volume and units of several

discretionary categories – including frozen seafood, candy, and snack bars/granola bars/clusters – have

slowed down signi�cantly more in low-income stores compared to the overall market, suggesting the trade-

o� low-income consumers are making to feed their families.

Premiumization continues in select categories. Despite in�ation, consumers are “trading up” and driving

volume share to premium brands in several categories, including snack nuts and seeds, canned and bottled

fruit, frozen entrées, fresh eggs and butter.

The details of these �ndings are included in IRI’s August 2022 Price Check: Tracking Retail Food and Beverage

In�ation report, published here.

About IRI
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IRI uni�es technology, analytics and data to reinvent how people and companies make decisions, take action and

optimize performance. With the largest repository of purchase, media, social, causal and loyalty data, all integrated

into an on-demand, cloud-based technology platform, IRI helps to guide its more than 5,000 clients around the

world in their quests to capture market share, connect with consumers, collaborate with key constituents and

deliver market-leading growth. For more information, visit www.iriworldwide.com.

Shelley Hughes 
 

Shelley.Hughes@IRIworldwide.com 

+ 1 312-731-1782

Source: Information Resources, Inc.

3

https://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.iriworldwide.com&esheet=52883296&newsitemid=20220912005727&lan=en-US&anchor=www.iriworldwide.com&index=4&md5=c22ef1b44076eb3a918e60769b9ef6b0
mailto:Shelley.Hughes@IRIworldwide.com

