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TEMPE, Ariz., April 9, 2013 /PRNewswire/ -- Limelight Networks (Nasdaq: LLNW), a leader in digital presence

management, today announced that Capcom, a leading worldwide developer and publisher of video games, has

selected Limelight for content delivery and digital presence support.

Limelight's global reach enables Capcom to provide the same standard of excellent services to gamers and fans

everywhere around the globe.

"Capcom's websites see upwards of one million views per day," said Tom James, Director of Web Technologies at

Capcom.  "We have to predict as well as prepare for those spikes in views.  Having a scalable solution from

Limelight is incredibly important to ensuring that our websites are always available. Limelight helps us make certain

that our fans have access to our sites, from any device, anywhere, at any time.  With Limelight's expertise in the

area, we look forward to exploring more ways for Capcom to streamline our operations."

When Capcom began evaluating content delivery providers, it had a very short time to �nd a new solution.

Limelight worked closely with Capcom to orchestrate a smooth and swift transition, which resulted in zero

downtime for Capcom customers. By integrating Limelight's massively provisioned global platform into their

systems, Capcom's technical team is freed from thinking about maintaining uptime. This means they can focus their

creative energies on other projects, thus further optimizing company e�ciency.

"Limelight is excited to work with Capcom and to forge a relationship, which we hope to grow in years to come,"
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said Joseph DePalo, senior vice president of content delivery engineering and operations at Limelight. "Capcom has

a loyal following of web viewers, and we are committed to making sure their experience is a seamless extension of

Capcom's services."

Capcom's iconic brands like Street Fighter® and Resident Evil® engender incredible levels of passion from the

gaming community.  With Limelight's support, Capcom's web destinations, ranging from its main site

www.capcom.com to its community site www.capcom-unity.com, are now a more dynamic and engaging

experience.

About Capcom
 Capcom is a leading worldwide developer, publisher and distributor of interactive entertainment for game

consoles, PCs, handheld and wireless devices.  Founded in 1983, the company has created hundreds of games,

including best-selling franchises Resident Evil®, Street Fighter®, Mega Man ®, and Devil May Cry®. Capcom

maintains operations in the U.S., U.K., France, Germany, Tokyo, Hong Kong and Korea, with corporate headquarters

located in Osaka, Japan.  More information about Capcom and its products can be found at www.capcom.com or

www.capcom-unity.com.

Capcom, the Capcom logo, Devil May Cry, Mega Man and Resident Evil are either registered trademarks or

trademarks of Capcom Co., Ltd. in the U.S. or other countries. Street Fighter is a registered trademark of Capcom

U.S.A., Inc. All other marks are the property of their respective owners.

About Limelight Networks
 Limelight Networks, Inc. (Nasdaq:LLNW) is a global leader in Digital Presence Management. Limelight's Orchestrate

Digital Presence Platform is an integrated suite of cloud-based Software as a Service (SaaS) applications, which

allows organizations to optimize all aspects of their online digital presence across web, mobile, social, and large

screen channels. Orchestrate leverages Limelight's scalable, high-performance global network to o�er advanced

features for: web content management; website personalization; content targeting; online video publishing; mobile

enablement and monetization; content delivery; transcoding; and cloud storage — combined with social media

integration and powerful analytics. Limelight's team of digital presence experts helps organizations streamline

processes and optimize business results across all customer interaction channels to deliver exceptional multi-

screen experiences, improve brand awareness, drive revenue, and enhance their customer relationships — all while

reducing costs. For more information, please visitwww.limelight.com, and be sure to follow us on Twitter at

www.twitter.com/llnw.
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