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General Mills' Ce[Real] Deal campaign partners with registered dietitians to sing along on why cereal is the 'real

deal,' and showcase how nutritious food doesn't have to come with a high price tag

MINNEAPOLIS--(BUSINESS WIRE)-- Back-to-school season brings relief for many parents, but it can also be stressful

and overwhelming, especially when it comes to hectic morning routines and ensuring kids get good nutrition, at a

price families can a�ord. According to a new survey commissioned by General Mills Big G Cereals, 75% of parents

worry their child is not getting enough of the nutrients they need1, and 65% are concerned about their ability to

provide a “healthy” breakfast due to in�ation and rising grocery costs2.

With families across the country

feeling the impact of in�ation,

the need for easy breakfast

options that provide good nutrition at an accessible price is critical. In fact, more than half of parents (52%)

surveyed said they believe only families who have higher incomes can a�ord to provide nutritious food options for

their family and they are uncertain about how to easily introduce more nutrients into their child’s diet.

The good news is more than three in four parents (77%) whose child eats cereal agree that cereal — a pantry staple

that packs a one-two punch of nutrition and a�ordability — is one of their child’s favorite foods. Nutrition research

shows that, when compared to non-cereal eaters, people who eat cereal tend to take in more calcium, vitamin D
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and�ber3,which are three priority nutrients that the Dietary Guidelines for Americans say most people don’t get

enough of.4 And, on average, a bowl of General Mills Big G cereal with milk costs about 50 cents per serving.5

“Parents can feel relief knowing that a nutritious breakfast doesn’t have to be complicated or break the bank,” said

Amy Cohn, Registered Dietitian and Senior Nutrition Manager at General Mills. “The simple act of providing kids

with cereal for breakfast is one of the easiest and most a�ordable ways to make a nutritious choice for your child.”

While 50% of parents whose child eats cereal say they feel they’re not providing the most nutritious option for

breakfast with cereal, parents may be surprised to �nd it’s a nutritious way to start the day. “Many cereals deliver

whole grain, �ber, vitamins, and minerals all in one bowl, which are not always easy to �nd in other breakfast

choices,” said Cohn.

To help parents hit the snooze button on pressures that come with providing nutritious breakfasts for their kids,

General Mills Big G Cereals has teamed up with a group of registered dietitians to highlight the role cereal can play

as a morning shortcut that doesn’t shortchange on nutrition. With danceable, sing-along content on social media

featuring a new ‘Ce[Real] Deal’ song (#ceREALdeal), the registered dietitians are encouraging parents to embrace

cereal as the pantry staple that delivers real nutrition their kids will enjoy, all at an accessible price.

“As a mom and registered dietitian, I’m on a mission to help alleviate the guilt that parents feel when it comes to

feeding their kids well,” said Nicole Rodriguez, RDN, NASM-CPT and founder of Enjoy Food. Enjoy Life. who is

partnering with General Mills Big G Cereal on the Ce[Real] Deal campaign. “The truth is, you don’t need to choose

between ‘easy’ and ‘nutritious’ when it comes to giving your kids a breakfast they’ll love. Cereal truly is the real deal

in delivering the delicious and a�ordable nutrition that kids will happily eat.”

For more information on Big G Cereals, head to GeneralMills.com and check out Big G Cereals on Instagram for

fun inspiration and to see how registered dietitians and parents are keeping it Ce[Real] this school year.

About General Mills

General Mills makes food the world loves. The company is guided by its Accelerate strategy to drive shareholder

value by boldly building its brands, relentlessly innovating, unleashing its scale and standing for good. Its portfolio

of beloved brands includes household names such as Cheerios, Nature Valley, Blue Bu�alo, Häagen-Dazs, Old El

Paso, Pillsbury, Betty Crocker, Yoplait, Annie’s, Wanchai Ferry, Yoki and more. Headquartered in Minneapolis,

Minnesota, USA, General Mills generated �scal 2022 net sales of U.S. $19.0 billion. In addition, the company’s share

of non-consolidated joint venture net sales totaled U.S. $1.1 billion.

Survey Source & Methodology:
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1. The research was conducted online in the United States by The Harris Poll on behalf of General Mills

between August 1-8, 2022 among 1,000 parents of child(ren) ages 12 or under. Data are weighted where

necessary by age, gender, race/ethnicity, region, education, marital status, household size, household income,

and propensity to be online to bring them in line with their actual proportions in the population. The sampling

precision of Harris online polls is measured by using a Bayesian credible interval. For this study, the sample

data is accurate to within ± 4.3 percentage points using a 95% con�dence level.

2. This survey was conducted online within the United States by The Harris Poll on behalf of General Mills from

July 28 – August 4, 2022 among 1,285 parents of children under 18. The sampling precision of Harris online

polls is measured by using a Bayesian credible interval. For this study, the sample data is accurate to within +

2.8 percentage points using a 95% con�dence level.

Additional Sources:

3. Results from NHANES 2017-2018 for population 2 years and older.

4. U.S. Department of Agriculture and U.S. Department of Health and Human Services. Dietary Guidelines for

Americans, 2020-2025. 9th Edition.

5. AC Nielsen, July 2022
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