NEWS RELEASE

Wayfair.co.uk Launches New Campaign with Brand
Ambassador Lorraine Kelly
3/11/2019
Two new national adverts help customers discover Wayfair’s unique range of homeware
LONDON--(BUSINESS WIRE)-- Wayfair Inc. (NYSE:W), one of the world’s largest online destinations for the home,
today announced a new advertising campaign with ITV host and brand ambassador Lorraine Kelly, which launches
on screens and online across the UK starting today. This marks Wayfair’s third consecutive year of partnership with
Lorraine Kelly.
This press release features multimedia. View the full release here:
https://www.businesswire.com/news/home/20190311005020/en/
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“It’s wonderful to be kicking o

Business Wire)

our third year of partnering with
Lorraine Kelly, whose infectious

positivity and charm continues to show shoppers across the UK how Wayfair makes it so fun and easy to nd
exactly what you need for any room in your home,” said Martin Reiter, Head of Europe, Wayfair. “Lorraine’s role as
brand ambassador has been a part of helping so many of our UK customers discover Wayfair’s a ordable selection
and unique product range. Channels such as our TV adverts have been instrumental in driving growth in UK brand
awareness, which has quickly risen to over 60%.”
Lorraine stars in two new television adverts for the online homeware brand where – with the help of her border
terrier, Angus – she brings customers on a journey through Wayfair’s unparalleled catalogue and variety of styles
for any home.
“Working with the team at Wayfair is always absolutely brilliant, and it truly is an incredibly e cient all-in-one
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destination to shop for furnishing any space,” said Lorraine Kelly. “Having decorated my own new home in the past
year, I’ve been amazed at how Wayfair has something for absolutely everyone – from the quirkiest of décor to the
best quality furniture for any size, season or budget. They make it so easy to nd what is most ‘you’ and re ects
your own unique style, which is so important.”
Launching today, Wayfair’s new campaign with Lorraine Kelly was developed in-house and will run nationally across
the UK, as well as with online, direct mail and social media support. To discover more and shop inspiring ideas from
the TV ads, visit www.wayfair.co.uk/lorraine-kelly.Wayfair o ers free UK delivery on orders over £40.

About Wayfair
Wayfair believes everyone should live in a home they love. Through technology and innovation, Wayfair makes it
possible for shoppers to quickly and easily nd exactly what they want from a selection of more than 14 million
items across home furnishings, décor, home improvement, housewares and more. Committed to delighting its
customers every step of the way, Wayfair is reinventing the way people shop for their homes – from product
discovery to nal delivery.
The Wayfair family of sites includes:
Wayfair - Everything home for every budget.
Joss & Main - Stylish designs to discover daily.
AllModern - The best of modern, priced for real life.
Birch Lane - Classic home. Comfortable cost.
Perigold - The widest-ever selection of luxury home furnishings.
Wayfair generated $6.8 billion in net revenue for full year 2018. Headquartered in Boston, Massachusetts with
operations throughout North America and Europe, the company employs more than 12,100 people.
View source version on businesswire.com: https://www.businesswire.com/news/home/20190311005020/en/
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