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Manuscript Screen Writing Proposals Cut Authors'
Cost 70%
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Creative Management Partners (CMP) Agent Alan Morell Reaches 137th Milestone Sales for Books/Feature Film

Options for CMP Authors/Clients Works to Publishers; Books TV/Film Optioned to Video Streamers, Networks and

Studios

 

BEVERLY HILLS, CA - (NewMediaWire) - September 11, 2024 - Creative Management Partners: CMP AI

Announcement 2025 Publishing: CMP Provisional Patent IP and now Arti�cial Intelligence (AI) used via CMP

ChaingmaAI O�ce for clients' book proposals, manuscripts, screen writing proposals and podcasts, cutting authors;

cost up to 70%.  CMP is considered the Rothschild of the Industry for their 100% track record in sales o�ers of

their literary clients works to publishers.

Said CMP Agent Alan Morell: "I am thrilled now that AI is available for our valued client authors/screen writers

through our CMP ChaingmAI o�ce. At CMP, we have two models for our clients: CMP Model A: Continue to work

with A-List ghost writers, writer collaborators (e.g. from major publications) across every industry; WGA/WGC Emmy

screenwriters for our clients works. We recognize, although e�ective, CMP Model A at times is very expensive.

"Now with CMP ChaingmAI Model B, CMP can reduce the cost for CMP clients up to 70% whereby CMP AI provides

an author a full 40-page book proposal, complete with graphics;  full 295-page manuscript and when their book is

adapted for docuseries, documentary or feature �lm, 100 pages for screen writing elements e.g. scripts, episodes

for series, pilot, feature �lms and podcasts.
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"CMP will continue to provide ghost writers, writer collaborators WGA/WGC services as an option for our

authors/clients in Model A and also, for Model B as desired, to work alongside our clients and polish up their works

using new CMP ChaingmAI for submission to publishers."

CMP Corporate has initiated a relationship with SoMo Financial, Keystone Elite Advisors

www.somo.�nancial/keystone to fund early stage companies for clients works in general and doctors speci�cally.

CMP Manages over 200 doctors/CEO/ health wellness founders, more than any agency in the world e.g. CMP

represents doctors across major respected medical institutions; White House Task Force, FDA, and Big Pharma.

Many CMP doctor clients have IP devices and FDA submitted formula IP products to present to the FDA for trials, for

exit sale to Wall Street and Big Pharma. CMP serves as Senior Advisor in this sector.

Dream Merchant Partners LLC is a CMP referred credit facility for CMP authors and screenwriters to utilize, as they

work with CMP Model A or Model B.  For social media, CMP clients work with The Chambers Group

www.chambersgroup.com, the gold star standard of social media companies; all by which, CMP advises clients for

a start to �nish exit plan.  CMP has a 100% track record of sales o�ers for clients' literary works with publishers.

Said Richard D'Alessio, SVP ChaingmAI O�ce: "Our CMP ChaingmAI platform is designed to revolutionize the way

writers approach their craft, o�ering unprecedented e�ciency and creativity. By integrating AI into the

development process, we can generate comprehensive, high-quality proposals, manuscripts, and screenwriting

elements in a fraction of the time it once took, and at a signi�cantly reduced cost. This gives our clients the freedom

to focus on storytelling, while we handle the heavy lifting. What excites me most is how this technology empowers

both emerging and established authors to bring their visions to life without the traditional barriers of time and

cost."

Said Timothy Troke, President of "The Doctor Is In", (A CMP Company) and SVP of CMP Original Content: "At The

Doctor is In, we're harnessing AI to enhance content creation in a way that adds greater value for both our audience

and advertisers. AI helps us analyze audience sentiment and pinpoint topics that will truly resonate, while creators

remain focused on human engagement and authentic conversations. This balance allows our teams to maintain

their unique voices, while meeting the ever-growing demand for fresh, relevant content."

Said Eric and Branden Chambers of Chambers Group: www.chambersgroup.com: "We have been working with

CMP for social media for their multiple A-List clients and feel CMP AI and our 'Deep Target' proven model is perfect

for helping clients expand their reach, personalize their content, and amplify their brand messaging. By combining

CMP groundbreaking AI-driven creative services with our precision-targeting capabilities, we're con�dent that

authors, screenwriters, and publishers will experience a new level of audience engagement and success across

digital platforms."
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Said Zef Vataj and Matt Smith of SoMo Financial Keystone Elite Advisors (KEA): www.somo.�nancial/keystone: "AI is

the future and working with CMP clients have been ideal for our funding match making. While working with Alan

over the years, we've seen �rsthand the incredible clients and products he represents, and we are very excited to

help raise funding for his businesses, projects, and doctors to help them grow and succeed further.  Somo and KEA

are collectively a full service platform to help everyone save money, make money, and raise money more e�ciently

and e�ectively than anywhere else. With our networks of thousands of accredited investors, banking and money

management institutions, and document writing team, we are con�dent we can customize a strategy for everyone

to bene�t from the kept secrets from Wall Street."

Most importantly, CMP, due to their 100% track record for sales o�ers of authors' works to publishers, CMP will

orchestrate a SALE o�er for the author book to a recognized publishing house. No AI service can provide this start

to �nish sales service for an author.

For authors' social media, CMP works with The Chambers Group www.chambersgroup.com which supports sales,

many of which are CMP best selling authors and Emmy winners. For funding, CMP works with SoMo Financial,

Keystone Elite Advisors www.somo.�nancial/keystone As a credit facility, CMP authors have the option of Dream

Merchant Partners LLC.

With CMP ChaingmAI, clients have A PROVEN WINNING formula for sales. No longer does an author have to depend

solely on Amazon for their self-published literary works, as when CMP sells to an acclaimed A-List publisher, they

use Amazon in a professional way, far better than a self-published author.

With CMP ChaingmAI, CMP provides the services to cover elements of a book proposal: Phase 1: (Book Proposal);

Phase 2: (Full Manuscript); Phases 3: Sale of the Book Proposal and also Manuscript as needed.) Phase 4:

Adaptation from Author book to �lm/DocuSeries:

Elements of a Book Proposal for Phase 1 with CMP ChaingmAI:

Concept Statement (2-4 sentences)

Overview (1-2 pages, or 500 words)

Chapter Outlines (title & 2-5 sentences per chapter)

Chapter summaries/ include Graphics

Marketing (1-2 pp)

The Competition (1 page)

Promotion (1-2 pp)

About the Author (1 page)
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Sample Chapter(s) 10-20 pp each.

ABOUT 2025 LITERARY / BROADCAST NEWS:

Announcing Creative Management Partners (CMP) Agent Alan Morell Milestone 137th Book and Feature Film

Milestone Sale of CMP Authors Works to Publishers; Books Developed for TV/Film Optioned to Video Streamers,

Networks and Studios

e.g. Macmillan, HarperCollins, William Morrow, Random House, iBooks, Hay House Publishers, Harmony Crown,

Brick Tower Press, J. Boylston & Company, Milk and Cookies, St. Martins Press, Skyhorse, Island books,  Simon &

Schuster, Grand Central, BenBella Books et. al., positioned for Option Rights for TV DocuSeries/ Feature Films,

Television Network and Cable, Digital, Development Adaptation of Original Content, Unscripted, Scripted,

Documentary, Docudrama, Legitimate Theatre e.g. Net�ix; Amazon; DisneyABC; Hulu; Disney+; MAX; ComcastNBC

Universal; NewsAmericaFox 21; Warner Bros. Discovery CNN; ViacomCBS Paramount; PBS-BBC; ITV, Independent

Studios, Production Companies and Broadway.

Purchasing Sales Management; The HBP Business Guide by Henrik Bech Poulsen; The Secret Of Nitric Oxide -

Bringing Nitric Oxide To Life" By Nathan Bryan PhD' "Get Oral! By Dr. Jonathan Levine; "Stars My Destination"

Purchase to BLMT China; "Surviving the 2020 Election Without Losing Your Mind: Dr. Calm's Prescription for Electile

Dysfunction"  And "Calming the Corona--Stay Calm, Think Rational, and Don't Do Anything Stupid!";"The Mantra of

Peaceful Politics" By Dr. Kiran Dintyala; "Thank God for Sinners by Eric Magun; The Space in My Heart by Louise

Strasenburgh with Illustrations by Rona Mor. Hollywood Talent Agent Icon Harry Abrams, Founder/Chairman of

Abrams Artists Agency, Book "Let's Do Launch" With Rod Thorn to J. Boylston & Company;"Of Course They Knew, of

Course They...." By Co-CEO News America (Fox News) John Moody book to Brick Tower Press; "Vindication" by John

Moody to Brick Tower Press; "Lies I Taught In Medical School" by Dr. Robert Lufkin, Forward by Jason Fung MD. to

BenBella Books, Distributed by Random House; "Get Oral!!" by Dr. Jonathan Levine, Forward by Lenny Kravitz to J.

Boylston & Company;"Guide To Resilience And Success Longevity", by Stephen Sidero� Ph.D, Forward by Peter

Levine Ph.D to BenBella Books, Distributed by Random House; "The Silent Epidemic" by Dr. Michel Baudry and Dr.

Stella M. Sung to iBooks; Greek Diet 2/ PBS Series by Chef Maria Loi to HarperCollins/ PBS/BBC;"The Secret of Nitric

Oxide: Bringing Nitric Oxide to Life" by Nathan S. Bryan, Ph.D, Forward by David Perlmutter, M.D. to J. Boylston &

Company; "Arthur C. Clarke's Venus Prime Sci-Fi Book Series by Emmy Award Screenwriters Dwayne J. Hill and David

Cormican, Washington Square Entertainment to Claxon Interactive; "Surviving the 2020 Election Without Losing

Your Mind" to iBooks by Dr. Kiran Dintyala; "Calming The Corona" to iBooks by Dr. Kiran Dintyala "The Grant Brace

Story: True Story American Tragedy By Jackie, Kyle, Kaylee Brace Co-Authored by Didi Gluck with Jamie Moncus Esq.

Out for Bid To Publishers; Adaptation for Feature Film by Emmy Screenwriters Dwayne Hill and David Cormican,

Washington Square Entertainment; "The Perfect Entrepreneur" by Zef Vataj to Brick Tower Press; "Southern

Inspired by Chef Jernard Wells to BenBella Books Distribution by Random House; "Two Friends & a Stroke: From a
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Life-Threatening Stroke to a 66-Year-Old Model!" by Geri Rockstein to iBooks; "Bad Americans Feature Film by

Jacques Hyzagi to Benaroya Pictures; "Titanic Deck Chair" by Ian McCarthy (out for bid option). "The Aztec Diet", by

NY Times Best Selling Author Dr. Bob Arnot to HarperCollins Publishers; "The Penis Book" by Dr. Aaron Spitz to

Rodale Penguin Random House; "The New Art of War" by William J. Holstein, J. Boyston & Co.; "The Sicilian Diet" by

Dr. Giovanni Campanile to Brick Tower Press; "Common Sense for Common Good" by Presidential Candidate Gary

Johnson to Broadside; "Escape from Plauen" by Renee Stoever to J. Boylston & Company Publishers; "Frankie Avalon

Italian Family Cookbook" by Frankie Avalon to MACMILLAN St. Martins Press; "The Fountain, 60 the new 30" by Dr.

Rocco Monto to Penguin Random House Harmony Crown; "How the Thinkpad Changed the World-And is Shaping

the Future" (Lenovo) by Arimasa Naitoh and William J. Holstein to SkyHorse Publishing; "Is This Normal" by Dr. John

Whyte to Rodale; "Ryde Studios Network Instagram World's Largest Shopping Network Book" by Richard D'Alessio;

"The Sainted"( Trilogy) by Michael Medico to iBooks; "Global Immigration A-Z" by Lorraine D'Alessio Esq. to J.

Boylston & Co.; "Osceola's Revenge: The Phenomena of Indian Casinos" by Gary Green to iBooks; "Co�ee Lovers

Diet" by Dr. Bob Arnot to HarperCollins; "Dream Chronicles" Trilogy by David Rottenberg to iBooks; "The Greek Diet"

by Chef Maria Loi to HarperCollins; "The Master" By Dr. Bob Arnot to J. Boylston & Company Publishers; "Just in

Case: Lose Your Heart, Not Your Mind: The Smart Women's Guide to Marriage" by Aliette H. Carolan, Esq. to Brick

Tower Press; "Facing East" by Jingdaun Yang MD with Norma Kamali to William Morrow; "Silver Dollar" by Alan

Susman to ibooks (Screenwriter for Thomas Crown A�air MGM); "Finding the SuperModel in Me" by Claudia Mason

to Skyhorse Publishing; "U-Boats in Bahamas, Turks & Caicos" by Eric T. Wiberg to Brick Tower Press; "The Art of

Managing Everyday Con�ict: Understanding Emotions and Power Struggles" and"The Art of Empowered Parenting:

The Manual You Wish Your Kids Came With" by Dr. Eric Fisher PhD; "U-Boats in Bermuda" by Eric T. Wiberg to Brick

Tower Press; ; "U-Boats in New England" by Eric T. Wiberg to Brick Tower Press; "Seducing Celebrities One Meal At A

Time" by Thaao Penghlis to iBooks; Judas, "His Brother Keeps Her" by Alan Susman to J. Boylston & Company

Publishers; "God and Man on Wall Street" by CNBC Craig Columbus to Brick Tower Press; "Stop Pain" by Dr. Vijay

Vad to Hay House Publishers; "Hazel's Masquerade" by Sarah Trautvetter to Milk and Cookies Publishers; "Salvage

Chef" by Chef Michael Love to Skyhorse Publishing; "The Art of Empowered Parenting" by Eric Fisher, PhD, CNN;

"Tower of Thieves: AIG" by Andrew Spencer, J. Boylston & Company Publishers; "Bear Trap: Fall of Bear Stearns" by

Andrew Spencer, to J. Boylston & Company Publishers; "Eddie and The Emoticons" by Eric Fisher PhD to Milk and

Cookies; "Being Uncle Charlie" by Bobby Deasy to Random House; "Ready...Set, Risk" by Danielle Levitt to J. Boyston

& Company Publishers; "The Oxygen Plan" by Eric Lucas to iBooks; "The Real Man Plan" by Dr. John Shufeldt;

"Exposing the Wall Street Boys Club" by James Goldberg with Danny Espinosa, Esq.; "Chefs Run Wild" by Tim Troke,

Frogwater Media; "The Next American Economy: Blueprint for a Real Recovery" by William J. Holstein to

Bloomsbury; "Cru Oyster Bar Cookbook" by Chef Erin Kircher, Jane Stoddard and Carlos Hidalgo, with Martha

Murphy to St. Martins Press; "Frozen & Fabulous Cookbook" by Chef Gail Kurpgeweit to iBooks; "Conquering

Cancer" by Dr. Yu to iBooks;  Audio book  of "Common Sense for Common Good" by Gary Johnson to HarperCollins

Brilliance;  "The Peasant Chef" by Chef Sandy, FYI Network (Working Title Pending); "Secret of Blond Souk" by Robin

Brouillette;  Audio Book of"The Penis Book"by Aaron Spitz MD to Brilliance Amazon; "Taking Away the Guilty
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Conscious Cookbook" (working title) by Chef Jernard Wells, Food Network Contributor; "Shift,The Power of Design to

Create Longevity, Vitality and Productivity" by Fawn Chang to J. Boylston & Company Publishers; "Round the World

in the Wrong Season" and "Tanker Disasters"by Eric T. Wiberg to island Books; "Venus Prime" (6 Volume Multi-Book

Series) to Claxson Interactive. The "Vitality Code" by Dr David Barczyk".

Media Links:

Alan Morell - INTERNATIONAL BUSINESS LAW ATTORNEYS ...

 https://�nance.yahoo.com/news/announcing-lies-taught-medical-school-143000789.html?fr=sycsrp_catchall

New York Times Best Selling Author Dr. Bob Arnot Book "Aztec Diet"

Amazon Company Brilliance Buys Audio Rights for The Penis Book by ...

Dr. Rocco Monto Inks His Publishing Deal for His Book 'The Fountain ...

au.�nance.yahoo.com > news > hollywood-talent-agent

�nance.yahoo.com > news > grant-brace-story-project
 

The Grant Brace Story Project: A True Story American Tragedy ...

Arthur C. Clarke's Venus Prime Sci-Fi Book Series Sets Emmy ...

About Creative Management Partners LLC (CMP) Alan Morell:

Mr. Morell has over 40 years of global experience managing over 3,700 campaigns, (over 200 campaigns for

doctors; advisory for C Suite in Health Wellness sector) in the successful development and management of talent,

literary, TV and �lm packaging, commercial rights, corporate consulting, media positioning, sponsorship of live

events and intellectual property (IP) rights. Mr. Morell is one of the few in the sports, entertainment, medical,

military, politics, corporate business and the arts industries who has represented and managed clients, that have

won the prestigious awards: Grammy; Tony; Oscar; Emmy, ESPY, Victors, Telly, Clio, Gemini and NY Times Best

Selling Authors. www.creativemanagementpartners.com

 

Media Contact:

6

https://iblan.weebly.com/alan-morell.html
https://finance.yahoo.com/news/announcing-lies-taught-medical-school-143000789.html?fr=sycsrp_catchall
https://www.globenewswire.com/Tracker?data=nQexbr1y6wVtl3QklA_RPUJaNZ0X9eNsw4tplP3m8WqpqJlWbL5jyCLtADxu7fYe5XD8x1NotIhNd4dIOgrMNzcmewM5awtDoY12LfP_EyvQAYWL5OZTKGSsXjwMfCnmnh-q5GmnMP_il-GBx8IRYAVRgqAR8vtRoL3qcGKgL5PgHwX43eQ6AARqgu1V-rGKCVd6dlMF9AyuiFOc_cuMwYwU5qsdwdrSj2_KEDgh6jGuT5hR_MXtSvd6mu3VXxOPWvohtWWUTkKoIApxwIEqK05-bj9u5QcNlWJP-3ORMz6_QgV0qT9WbXVEn0frvASkBovf0v2xxvSDRKpgzovB6OK-KajF3u72ZvTDox6u2Z4VbnZGbgfZK2i4GcYTSYywB3wNWXnxKAN_v5-vqnpoUknN75zke4782BsnyiWpsZE=
https://www.globenewswire.com/Tracker?data=adt4CPW2db24s5xR2XIwZddxpSpWoaNWGhacbyQcXCymSHbPQyCPmyCOxaJ0i0w-VkNnwU1ZDorYRCL5n08wbJ7MHwfS1jXMqM6FiZkW91ChxHgX3O6s-VF8ixgTYEA-El8JzZT4C5KUsA0z87vHm8glXLlnXu-0kUUm_LHJ5CrCLfuPq_fSkJDIldtwqngXVs2fu2V-sNK7zbrCeQ6Ui7Qgpnd9sdqKRBWvMQu3fwONWdXR-TCtAK4N5_bTJIiLJYpcjSb1Lc0JhLVr5Ke41TUZxjvkq6RG4-yb1mfBAicoxfuiI2rmzNiJP4WXnKBcy5Ygdck8dW6dLPCT0xYf18csuIOD6zMY2OQX5R0dki7IoZ4V3loyZt0aBFAV2tiF7JmScrUYepAHCE-XSMzTuv8iAqKMBSebgBqWC1QAhUs=
https://www.globenewswire.com/Tracker?data=vcVgJUJNGBZUwBWCUkNdTeC7OkCPSWSAA0YbtWErHuP77DIuA5DayzzilldNtYsnPsYAz9l_zmY3UBWUXZsag86CyH8Y3ntCpb4BJqm-z2K0b_KiwfGH1TuNyUPydp5wf5qw3o9RCKCxMEiSzQO8zhyFsfK8tapq4YG_pXZdRdUW-2YBGLJuM_To_nJmU2kkXf7xDGnzqAUcNRO4TzwkNBIetDlTrkSCFBQgQg348IEitNsatNgU38tEfiZOehnsZlVhT1vSbGQTaG7bxawOiVSkHJjG5299psBP4SNf-E4o-YXXl-TrGxRF_O_ZBgkV9A0noAtlxKQHx-ajJIJlKbRuiHwsORVRXsY4qt05pN9n-CT1hCi-RDX1Va7vYNPBQOQzJGb23MkhaNzsL5cipQ==
https://au.finance.yahoo.com/news/hollywood-talent-agent-icon-harry-140000070.html
https://finance.yahoo.com/news/grant-brace-story-project-true-143000855.html?fr=sycsrp_catchall
https://finance.yahoo.com/news/grant-brace-story-project-true-143000855.html?fr=sycsrp_catchall
https://sg.finance.yahoo.com/news/arthur-c-clarke-venus-prime-140000111.html
http://www.creativemanagementpartners.com/


THE CREATIVE MANAGEMENT AGENCY

BEVERLY HILLS GARDENS BUILDING

CREATIVE MANAGEMENT PARTNERS LLC (CMP)

Direct Dial: 508-292-7900

9440 Santa Monica Blvd. Suite 301

Beverly Hills, Ca. 90210

www.creativemanagementpartners.com
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