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Top 10 
Properties

5%

Top 10 Properties in 
Q3 % of Net Sales

34%

One Piece 
Tony Tony Chopper



NET SALES BRIDGE – Q3-2025 vs Q3-2024

Funko Confidential 2025

$251M

Funko Funko core product lines’ net sales declined $31M, primarily driven by the U.S. wholesale channel and delays in 
production capacity, partially offset by growth in Bitty Pop!

Loungefly Loungefly net sales were down $3M, primarily due to a reduction in clearance sales.

Discontinued 
SKUs & 
Product Lines

The development of new SKUs within Action Figures, Games, and NFTs was intentionally discontinued as part of a 
broader profit improvement plan focused on rationalizing underperforming SKUs and product lines.



GROSS MARGIN BRIDGE – Q3-2025 vs Q3-2024

Funko Confidential 2025

40.2%

4(1) Product margin is equal to gross product sales less factory costs over gross product sales
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