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This presentation includes forward-looking statements within the meaning of the 
federal securities laws. These statements relate to, among other things, our 
business strategy and goals, growth of the market for our services, our future 
financial and operating results, including our GAAP and non-GAAP guidance, the 
assumptions underlying our guidance, and the effects of the COVID-19 pandemic 
and Russia’s ongoing invasion of Ukraine.

Although we believe the assumptions upon which these forward-looking 
statements are based are reasonable, any of these assumptions could prove to be 
inaccurate and the forward-looking statements based on these assumptions could 
be incorrect. Our operations involve risks and uncertainties, many of which are 
outside our control, and any one of which, or a combination of which, could 
materially affect our results of operations and whether the forward-looking 
statements ultimately prove to be correct.

Actual results and trends in the future may differ materially from those suggested 
or implied by the forward-looking statements depending on a variety of factors 
including those that are described in greater detail in our most recent Form 10-Q 
filed with the Securities and Exchange Commission, and in other filings we make 
with the Securities and Exchange Commission from time to time. All future written 
and oral forward-looking statements attributable to us or persons acting on our 
behalf are expressly qualified in their entirety by the previous statements. We 
undertake no obligation to update any forward-looking statements that may be 
made to reflect events or circumstances that occur, or that we become aware of, 
after the date of this presentation.

In this presentation, we provide certain historical non-GAAP financial measures, 
which are reconciled to their directly comparable GAAP financial measures.
These reconciliations are presented in the Appendix at the end of this 
presentation.

We provide guidance on forecasted non-GAAP operating margin, non-GAAP tax rates, 
and non-GAAP EPS. Reconciliations of our forecasted non-GAAP operating margin to 
the most directly comparable GAAP financial measure is presented in the 
Reconciliation slides at the end of this presentation. We have not reconciled our 
forecasted non-GAAP EPS to its respective forecasted GAAP measure because we do 
not provide guidance on it. We do not provide guidance on forecasted GAAP EPS 
because of the inherent uncertainty and complexity involved in forecasting the 
intercompany remeasurement gain (loss), gain (loss) associated with investments, gain 
(loss) on early debt conversions, and provision (benefit) from income taxes, which 
could be significant reconciling items between the non-GAAP and respective GAAP 
measures. The intercompany remeasurement gain (loss) is affected by the movement 
in various exchange rates relative to the U.S. Dollar, which is difficult to predict and 
subject to constant change. We do not provide guidance on gain (loss) associated with 
investments as it is based on future share prices, which are difficult to predict and 
subject to inherent uncertainties. We do not provide guidance on gain (loss) on debt 
early conversions as it is based on future conversion requests, future share prices, and 
interest rates, which are difficult to predict and are subject to inherent uncertainties. 
We do not provide guidance on forecasted GAAP tax rates as we do not forecast 
discrete tax items as they are difficult to predict. The provision (benefit) from income 
taxes, excluding discrete items, is expected to have an immaterial impact to our GAAP 
EPS. We utilized a projected long-term tax rate in our computation of the non-GAAP 
income tax provision. For fiscal 2023, we have determined the projected non-GAAP tax 
rate to be 22.5%. Accordingly, a reconciliation of the non-GAAP financial measure 
guidance to the corresponding GAAP measure is not available without unreasonable 
effort.

We also provide other measures such as software subscriptions annualized exit 
monthly recurring subscriptions (ARR), mid-market and enterprise ARR, enterprise ARR, 
and bookings.

Safe Harbor and Non-GAAP Measures



Vlad Shmunis
Chief Executive Officer, Founder, 
and Chairman of the Board
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Recent Accomplishments

1) Q4 2022 Non-GAAP Operating Margin
2) Internal Estimates based on publicly available data
3) Non-GAAP R&D Spend plus capitalized software costs

Total ARR

$2.1B >5M

Top 5 CCaaS Provider2

~$300M 
ARR

Investment in Innovation3

>$250M

Operating Margin1

14.0%
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30+ 
Workplace and Employer 

brand awards



6 ©2023 RingCentral

Partnerships Global Network with 
Industry Leaders

Reliability, Security, 
Data Privacy

Innovation Best in Class 
UCaaS Platform

Trust Trust

InnovationPartnerships

“TIP” on Why We Win
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Commitment to Trust
100x Better Reliability vs Three Nines

Annual downtime 
allowed

99.999%

5.3 minutes52.6 minutes8.8 hours

99.99%99.9%

18 straight quarters 
of 99.999% 

performance

Reliability 
is 

Mission Critical
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History of Deep Innovation

RingCentral 
Cloud PBX

Integrated 
Partner Video

Open 
Platform

Team
Messaging

Global 
Office

Analytics &
Quality 

of Service

Collaborative 
Contact Center

Digital 
Channels

Unified 
MVP

AI powered
Video meetings

Pre–2014

2023
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RingCentral
End-to-End
Encryption

The most complete deployment for 

end-to-end encryption intended for 

enterprise communications

Tina Ly

(650) 444-4321

Cody King

(650) 555-1234 End-to-end

encrypted call

RingCentral or any third-

party unable to read, see, 

or hear the communication  

Phone VideoMessage

DIFFERENTIATOR
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Desktop

Phone

Video

Chat

RingCentral’s E2EE for 
enterprises will be able to 
go beyond 1:1 calls and 
support large groups

DIFFERENTIATOR

Mobile
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Advanced
Meeting Insights
AI-powered conversation 

intelligence to boost productivity and 

combat meeting overload

New features:

● Playback by speaker
● Auto generate chapters
● Capture all collaboration

AI-powered
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Unmatched Partner Ecosystem

15,000+ 
Channel 
Partners

New
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This graphic was published by Gartner, Inc. as part of a larger research document and should be 
evaluated in the context of the entire document. The Gartner document is available upon request from 
RingCentral, Inc.

Gartner does not endorse any vendor, product or service depicted in its research publications and does 
not advise technology users to select only those vendors with the highest ratings or other designation. 
Gartner research publications consist of the opinions of Gartner’s research organization and should not 
be construed as statements of fact. Gartner disclaims all warranties, expressed or implied, with respect 
to this research, including any warranties of merchantability or fitness for a particular purpose. Gartner, 
Magic Quadrant for Unified Communications as a Service, Worldwide, 28 November 2022, Rafael 
Benitez, Megan Fernandez, Daniel O'Connell, Christopher Trueman, Pankil Sheth. Gartner and Magic 
Quadrant are registered trademarks and service marks of Gartner, Inc. and/or its affiliates in the U.S. 
and internationally, and are used herein with permission. All rights reserved.

A Leader in the 
2022 Gartner® Magic QuadrantTM

for Unified Communications as 

a Service, Worldwide, 

for the 8th year in a row.
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Looking Ahead

Deliver World Class Customer Experience

Drive Healthy Growth

Increase Efficiency & Profitability

Creating a Great Place to Work



Mo Katibeh
President & Chief Operating Officer
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Informal Contact Center Outbound Voice

Omnichannel with integrated 

Workforce Engagement 

Management

Digital Engagement

RingCentral 
Customer Service 

Essentials

RingCentral 
Engage Voice

RingCentral 
Engage Digital

RingCentral 
Contact Center

Contact Center for Every Use Case
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Vertical Spotlight: Healthcare
Recent Q4 Wins: Aspen Dental, Community Health Plan of Washington, Viva Health

Increased 

Patient 

Engagement

Streamlined 

Call Routing

Meets 

HIPAA 

Requirements

Reduced 

Coordination 

Friction 

PSTN 

failover

Increase 

Staffing 

Efficiencies

Why We Win in Healthcare
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SMS

Fax

Contact Center 
integration

Advanced
Phone

Capabilities

Reliability

Integrations

Why Microsoft Teams 

customers select 

RingCentral

“More than 90%

of Teams 

telephony customers

look to third-party 

telephony experts for

integrated services”

Patrick Watson
Cavell Group

High TCO
of Teams

Global
Reach

Analytics
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Avaya Update

• Better alignment of incentive structure

• No upfront prepay

• Minimum seat commitment

• Exclusive multi-tenanted UCaaS solution

• Wrote down existing prepaid commissions

Refer to our Press Release dated 2/14/23 for more information regarding the updated agreement
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Sales and Marketing Efforts

Evolving partnerships to improve economics

Improving ratio of frontline to support functions

Disciplined marketing spend – better returns



Sonalee Parekh
Chief Financial Officer
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Q4 2022 Highlights

Subscriptions Revenue

$502M
Up 19% Y/Y

ARR

$2.1B
Up 17% Y/Y

Record
Operating Margin1

14.0%
Up 340 bps Y/Y

1) Non-GAAP Operating Margin
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FY2022 Highlights

Subscriptions Revenue

$1.89B
Up 27% Y/Y

Total Revenue

$1.99B
Up 25% Y/Y

Operating Margin1

12.4%
Up 220 bps Y/Y

1) Non-GAAP Operating Margin
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Overall Average Revenue per User (ARPU)

Remains 
Steady
>$30

$10

$20

$30

Q1'21 Q2'21 Q3'21 Q4'21 Q1'22 Q2'22 Q3'22 Q4'22
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2018 2019 2020 2021 2022

Non-GAAP Subscriptions Gross Margin

Above 
80%

80%
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New Credit Facility

5-Year, $600M Credit Facility consisting of:

$400M Delayed-Draw Term Loan A

$200M Revolver

1

1) Joint Lead Arrangers and Bookrunners
2) Joint Bookrunner

21
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Expanding Operating Margin

Quarterly
Record

Drivers of margin expansion

9.2%

10.2%
10.5% 10.5% 10.4%

11.3%

13.5%
14.0%

Q1'21 Q2'21 Q3'21 Q4'21 Q1'22 Q2'22 Q3'22 Q4'22

❖ Operating leverage

❖ Actively managing workforce

❖ Lowering costs of acquiring new customers

❖ Vendor rationalization
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Q1 2023 FY 2023

Subscriptions Revenue Growth Y/Y 14% – 15% 10% – 11%

Total Revenue Growth Y/Y 12% – 13% 10% – 11%

Non-GAAP Operating Margin 16.5% At least 18.0%

Non-GAAP EPS $0.69 - $0.70 $3.04 - $3.10

Q1 2023 and FY 2023 Guidance Summary



Appendix



1) Mid-market and Enterprise ARR is defined as customers that generate $25,000 or greater annualized recurring revenue (ARR)

2) Enterprise ARR is defined as customers that generate $100,000 or greater ARR

$ Metric Y/Y Growth

Revenue Subscriptions Revenue $502 million 19%

Other Revenue $23 million (18%)

Total Revenue $525 million 17%

ARR Total $2,100 million 17%

Customer ARR by Size

Mid-Market and Enterprise1 $1,301 million 20%

Enterprise2 $891 million 21%

Q4 2022 Financial Highlights:
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Annual Results Summary
FY 2022 vs FY 2021

FY 2021 FY 2022 Y/Y

Subscriptions Revenue $1,482M $1,888 27%

Other Revenue1 $113M $101M (11)%

Total Revenue $1,595M $1,988M 25%

GAAP Operating Margin (18.9%) (32.7%) (13.8 pts)

Non-GAAP Operating Margin 10.2% 12.4% 2.2 pts

Non-GAAP EPS $1.34 $1.99 $0.65

1) Other Revenue is primarily comprised of product revenue from the sale of pre-configured phones, phone rentals, and professional services



32 ©2023 RingCentral

Total ARR

$1,800M

$1,895M

$1,981M

$2,047M
$2,100M

Q4'21 Q1'22 Q2'22 Q3'22 Q4'22
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Q4 2022 Results vs Guidance:

Q4 Guidance Q4 Results

Subscriptions Revenue $501.5M - $506.5M $501.6M

Subscriptions Revenue Growth Y/Y 19% - 21% 19%

Total Revenue $523.0M - $529.0M $524.7M

Total Revenue Growth Y/Y 17% - 18% 17%

GAAP Operating Margin (13.5%) – (12.5%) (48.7%)

Non-GAAP Operating Margin 14.0% 14.0%

Non-GAAP EPS $0.59-$0.60 $0.60
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Q1 2023 and FY 2023 Guidance

Q1 2023 FY 2023

Subscriptions Revenue $503M - $505M $2,080M - $2,100M

Subscriptions Revenue Growth Y/Y 14% – 15% 10% - 11%

Total Revenue $526M – $530M $2,180M - $2,200M

Total Revenue Growth Y/Y 12% - 13% 10% - 11%

GAAP Operating Margin (11.5%) - (9.4%) (8.3%) - (6.9%)

Non-GAAP Operating Margin 16.5% 18.0%

Non-GAAP Tax Rate 22.5% 22.5%

Non-GAAP EPS $0.69 - $0.70 $3.04 - $3.10



35 ©2023 RingCentral



36 ©2023 RingCentral



37 ©2023 RingCentral



38 ©2023 RingCentral



39 ©2023 RingCentral


	Slide 1: Q4 2022 + FY2022 Earnings Presentation 
	Slide 2: Safe Harbor and Non-GAAP Measures
	Slide 3: Vlad Shmunis Chief Executive Officer, Founder,  and Chairman of the Board
	Slide 4: Recent Accomplishments
	Slide 5
	Slide 6: “TIP” on Why We Win
	Slide 7: Commitment to Trust 100x Better Reliability vs Three Nines
	Slide 8: History of Deep Innovation
	Slide 9: RingCentral End-to-End Encryption
	Slide 10: RingCentral’s E2EE for enterprises will be able to go beyond 1:1 calls and support large groups 
	Slide 11
	Slide 12: Unmatched Partner Ecosystem
	Slide 13: A Leader in the  2022 Gartner® Magic QuadrantTM for Unified Communications as  a Service, Worldwide,  for the 8th year in a row.
	Slide 14: Looking Ahead
	Slide 15: Mo Katibeh President & Chief Operating Officer
	Slide 16
	Slide 17: Vertical Spotlight: Healthcare Recent Q4 Wins: Aspen Dental, Community Health Plan of Washington, Viva Health
	Slide 18
	Slide 19: Avaya Update
	Slide 20: Sales and Marketing Efforts
	Slide 21: Sonalee Parekh Chief Financial Officer
	Slide 22: Q4 2022 Highlights
	Slide 23: FY2022 Highlights
	Slide 24: Overall Average Revenue per User (ARPU) 
	Slide 25: Non-GAAP Subscriptions Gross Margin
	Slide 26: New Credit Facility
	Slide 27: Expanding Operating Margin 
	Slide 28: Q1 2023 and FY 2023 Guidance Summary
	Slide 29: Appendix
	Slide 30
	Slide 31: Annual Results Summary FY 2022 vs FY 2021
	Slide 32: Total ARR
	Slide 33: Q4 2022 Results vs Guidance: 
	Slide 34: Q1 2023 and FY 2023 Guidance
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39

