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w is defined as GAAP net cash provided by operating activities
nditures including purchases of property and equipment and
se software. We believe information regarding Non-GAAP free

-useful information to investors in understanding and evaluating the
ity and available cash. Non-GAAP free cash flow margin is defined as
_cash flow divided by total GAAP revenues.

cluded Non-GAAP subscriptions gross margin, Non-GAAP other gross

, Non-GAAP operating margin, Non-GAAP income from operations, Non-GAAP
ed EBITDA, Non-GAAP netincome , Non-GAAP netincome per diluted share,
lon-GAAP free cash flow and Non-GAAP free cash flow margin in this presentation
se they are key measures used by us to understand and evaluate our operating
performance and trends, to prepare and approve our annual budget, and to develop
short and long-term operational plans. In particular, the exclusion of certain expenses
and cash flow items in calculating Non-GAAP subscriptions gross margin, Non-GAAP
other gross margin, Non-GAAP operating margin, Non-GAAP income from operations,
Non-GAAP adjusted EBITDA, Non-GAAP netincome, Non-GAAP netincome per
diluted share, Non-GAAP free cash flow, and Non-GAAP free cash flow margin provide
useful measure for period-to-period comparisons of our business.

Although Non-GAAP subscriptions gross margin, Non-GAAP other gross margin, Non-
GAAP operating margin, Non-GAAP income from operations, Non-GAAP adjusted
EBITDA, Non-GAAP netincome, Non-GAAP net income per diluted share, Non-GAAP
free cash flow and Non-GAAP free cash flow margin are frequently used by investors in
their evaluations of companies, these non-GAAP financial measures have limitations as
analytical tools and should not be considered in isolation or as a substitute for financial
information presented in accordance with GAAP. Because of these limitations, these
non-GAAP financial measures should be considered alongside other financial
performance measures.

For a reconciliation of our forecasted non-GAAP operating margin and free cash flow,
see “Reconciliation of Forecasted Operating Margin GAAP Measures to Non-GAAP
Measures.” We have not reconciled our forecasted non-GAAP EPS to its respective
forecasted GAAP measure because we do not provide guidance on it.

We do not provide guidance on forecasted GAAP EPS because of the inherent
uncertainty and complexity involved in forecasting the intercompany remeasurement
gain (loss), gain (loss) associated with investments, gain (loss) on early debt
extinguishment, and provision (benefit) from income taxes, which could be significant
reconciling items between the non-GAAP and respective GAAP measures. The
intercompany remeasurement gain (loss) is affected by the movementin various
exchange rates relative to the U.S. Dollar, which is difficult to predict and subject to
constant change. We do not provide guidance on gain (loss) associated with
investments asitis based on future share prices, which are difficult to predict and
subject to inherent uncertainties. We do not provide guidance on gain (loss) on early
debt extinguishment as it is based on future interest rates, which are difficult to predict
and are subject to inherent uncertainties. We do not provide guidance on forecasted
GAAP tax rates as we do not forecast discrete tax items as they are difficult to predict.
We utilized a projected long-term tax rate in our computation of the non-GAAP income
tax provision. For fiscal 2026, we have determined the projected non-GAAP tax rate to
be 22.5%. Accordingly, a reconciliation of the non-GAAP financial measure guidance to
the corresponding GAAP measure is not available without unreasonable effort.

Reconciliations of our non-GAAP financial measures to their most directly comparable
GAAP measures has been provided in the financial statement tables included in this
presentation .

Our reported results also include our annualized exit monthly recurring subscriptions
(ARR), as well as Net Monthly Subscriptions Dollar Retention Rate. We define our ARR
as our monthly recurring subscriptions (MRR) multiplied by 12. Our MRR equals the
monthly value of all customer recurring charges contracted at the end of a given month.
We believe this metricis a leading indicator of our anticipated subscriptions revenue.
We define our Net Monthly Subscription Dollar Retention Rate as (i) one plus (ii) the
quotient of Dollar Net Change divided by Average Monthly Recurring Subscriptions. We
calculate dollar net change as the quotient of (i) the difference of our monthly recurring
subscriptions at the end of a period minus our monthly recurring subscriptions at the
beginning of a period minus our monthly recurring subscriptions at the end of the period
from new customers we added during the period, (ii) all divided by the number of
months in the period. We define our average monthly recurring subscriptions as the
average of the monthly recurring subscriptions at the beginning and end of the ©2026 RingCentral
measurement period.
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Why RingCentral

Durable TAM; Deep Defensible Moat

Consumers largely calling or texting their business providers — interactions increasing
Carrier-grade global real-time communications platform built over two decades — hard to replicate

Top of B2C Communication Funnel

500K+ customers and millions of end users + billions of calls and SMS minutes = fuel for Al
Good position to apply Agentic Voice Al during every phase of a B2C interaction — before, during, and after the call

Integrated Agentic Voice Al Portfolio
Flywheel of Al Receptionist (AIR), Al Virtual Assistant (AVA), Al Conversation Expert (ACE) working in concert
Usage-based pricing

Strong Early Al Traction within the Base

~10% of ARR from customers using at least one monetized Al product
Improved wallet share, retention, and ARPU

Strong Financial Model

Compelling FCF and FCF/share allowing for capital return (deleveraging, share buybacks, dividends)



Leader in Agentic Voice Al

H1 Al ~10% ARR

In UCaa$S Revenue Market Share RCAI (RingCentral Al-utilizing
customers) @

$2.5B $250M+

Total revenue up 5% YoY Committed to Innovation ©)

$530M $5.81

Annual Free Cash Flow Free cash flow per share

Unless otherwise noted, company metrics as of Q4'25.
5 1. Source: Synergy Research Group, UC Market Tracker, Q3 2025.
2. % of total ARR with at least one paid Al product = RCAI (RingCentral Akutilizing customers)
3. Reflects non-GAAP research and development spend plus capitalized software for twelve months ending December 31, 2025.

500K+

Customers in 46 countries

>99%

Monthly net retention rate

$4.36

Non-GAAP EPS

©2026 RingCentral




Q4 Financial Highlights

$644M

Total Revenue

4.8%Y/Y

$1.18

Non-GAAP EPS

Up 21% Y/Y

$126M

Free Cash Flow

Up 13% Y/Y

$622M

Subscription Revenue

5.5%Y/Y

6.6%

GAAP Operating Margin

Up 400 bps Y/Y

$1.43

Free Cash Flow per share

Up 20% Y/IY

22.8%

Non-GAAP Operating Margin

Up 140 bps Y/Y

$0.26

GAAP EPS

Up from ($0.08) in Q4 2024

1.7X

Q4'25 Net Debt to Adj. EBITDA

Lower leverage

©2026 RingCentral




Business Communications Leader

#1Market Share in UCaaS Leader in Gartner 2025 Magic Quadrant

= Microsoft

M Cisco
H 8x8

1Q24 2024 3024 1Q25

This graphic was published by Gartner, Inc. as part of a larger research document and should be evaluatedin e context of the entire document The Gartner docum ent is available
Source: Synergy Research Group upon request fom RingCentral, Inc. Gartner doesnot endorse any vendor, product or service depicted in s research publications and does rot advise echrology users to select only
. those vendors with the higrest ratings or other Gartner esearch ist of the opirions of Gartner's® rsearch omganizaton and should not be constiued as
UC Market Tracker, Q3 2025 statements of fact. Gartner® disclaims all warranties, expressed or implied, with respect to thisreseardh, induding any wa rranties of merchantability or fitness for a particular purpose.




Voice is mission critical in B2C verticals

Healthcare

Construction
& Real Estate

High Tech @

Manufacturing

Personal & ponsumer
services

Retail &
Consumer
Products




Leading the future of
business communications
with Agentic Voice Al

Agentic Al

2.0plus:

Al Receptionist (AIR)

Al Virtual Assistant (AVA)

Al Conversation Expert (ACE)
Workforce Engagement
Management (RingWEM)

Multi-modal UC+CC

1.0 plus:
Video Meetings & Events
SloudEhone Messaging & Collaboration
Cloud Phone, Fax Contact Center

SMS
Analytics ©2026 RingCentral
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Al Virtual Assistant Al Conversatior E

Al Receptionist Ly

RingCollab ‘ RingCX
Video, Events, Chat Contact Center

RingEX
Business Phone RingWEM
30 minlyr Workforce
Engagemen

1B+ calls/mo

50M+ SMS/mo |

Global | Reliable | Secure | Compliant | Scalable | Multi-Modal | Open



Al Receptionist

Ly

g ot LA LT

Other Business Applications




Agentic Al is the biggest global shift since the Internet

40

By 2026, forty percent of
G2000 job roles will involve
working with Al agents

=IDC

70%

By 2030, seventy percent of
customer service organizations
will rely on composable, Al-
driven platforms

Gartner

©2026 RingCentral



Al for every interaction
Leading with agentic voice Al

T e av-

C Google calendar

Al Receptionist
(AIR)
24(7 voice Al agent

ey W
Al Virtual Assistant
(AVA)

Real-time Al assistance

«

Host conversation metrics r! 1da Janet
SINTIMENTY
€3 Positive ¥ 8 Min

LOMGEST MONOLOGLE

%9 A 1Min

ENGALING QuESTIONS

Al Conversation Expert
(ACE)

Conversation intelligence

©2026 RingCentral



Al outcomes with every interaction

-
Q AIR

Never miss a call
Book appointments
Capture leads
Offer self-service 24/7

€ =2
Q AVA O ACE

Gain productivity Tighten business operations
Improve service levels Drive strategic decisions
Drive quality interactions Staff efficiently

Manage teams effectively Improve CSAT

©2026 RingCentral



AIR

The power of “AND"

~ Voice-first omnichannel 4
RingCentral

~ Works across entire journey Agentic Al

. < Platform
~ Provides insights

~ Takes actions ACE

AVA

©2026 RingCentral



Achieved $100M+ ARR

From new products Innovation in 2025

Al Receptionist (AIR)

Al Virtual Assistant (AVA)

Al Conversation Expert (ACE)
RingCX

RingCentral Events

~50M

©2026 RingCentral



10% of total ARR is with Al attach
More than doubled in 2025

Al Receptionist (AIR)
Al Virtual Assistant(AVA)
Al Conversation Expert (ACE)

~10% of ARR

2023 2024 2025
4 % of total ARR with at least one paid Al product = RCAI (RingCentral Al-utilizing customers)

©2026 RingCentral



New Product Customer Growth

Al Receptionist (AIR) RingCX Al Conversation Expert (ACE)
Al voice agent that automatically answers Al-first contact center Al conversational insights
customers inquiries and transfers calls (formerly RingSense)
40%+ Sequential Growth 100%+ YoY Growth 120%+ YoY Growth

8,300+
Customers 4,500+
Customers

1,500+

Customers

3Q25* 4Q25 4Q24 4Q25 4Q24 4Q25

& *Launched in 1Q25 ©2026 RingCentral



Innovation (R&D) spend split

Rapid Al-first P -

Product

Innovation
~60% of R&D towards
New product innovation

NPI = new product initiatives



Customer Breadth

S ATET  alafioer 4 brightspeed

@horzon Charter  COX ~ygups

BUSIMESS

B vessatel  rrommergy - U

L] S QPTUS Zayo

vodafone

Small Business GSP Enterprise

<100 employees 100+ employees
! Ployesss Represents >10% of ARR ! Ployees)

Approximately 30% of ARR Double digit growth « Strong activity >$1m+ TCV
Double digit growth Expands interational reach « Strong in key verticals

Payback period <18 mo Payback period <18 mo « Strong RingCX attachin >$1m+TCV

Strength in Healthcare, FinServe,
Retail, Travel & Transportation

$1Billion+ ARR growing in double digits across SB and GSP

20 Urless otherwise nated, company metrics as of Q4'25 ©2026 RingCentral
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Powerful Routes to Market

SRS @GN"’E“GED nwn & carousel
Q Q

) ' @ devoteam
OOO OOO f"ﬁ.mph}( E U UPSTACK
(3D Gy @evies  smpif, SHI  3Symplciy

Global Service Providers

S':_-z"; AT&T “- brightspeed COX Charter
h altaribe m
FRONTIERE) @horizon o T MV~
O e oaie — TELUS OPTUS Q) iodifone zayo
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Strong Financial Profile

Total Revenue

($M) 4%-5%
2,400
FY'22 FY'23 FY'24 FY'25 FY'26E
Free Cash Flow
($M and % of total rev)
211%

16.8%
14.7%
5.3% -
[ 105 |
FY'22 FY'23 FY'24 FY'25 FY'26E

23 20 26E represents midp oint of g uidance for total reven ue, operating profitand free cash flow as of February 19, 20 26.
Ope rating profitis non-GAAP. Non-GAAP op erating profit, non-GAAP op erating marginand free cash flow are non-GAAP financial measul

Operating Profit
($M and % of total rev) .
21.0% 22.5%
19.1%
504 288
12.4%
246
FY'22 FY'23 FY'24 FY'25

Continued operating income improvement driven by:
v Growth in core UCaaS and new Al-led products
v Operating leverage
v Continued expense discipline
v Greater S&M efficiency

v Leveraging Al and automation to drive productivity

res, see appe ndix for re conciliation to the most comparable GAAPmetrics

23.0-23.5%

FY'26E

©2026 RingCentral



Increasing FCF/share and EPS while Reducing SBC & Share Count

FuIIy Diluted Share Count Stock-Based Compensation " In-yeargrants I Prior year grants
(in millions of shares) (% of total revenue) - e SBC t0 3-4%
arget: Reduce 0 3-4%
20% 20% of revenue in 3-4 years
14%
: 86.5-87 %
EEENERm
2022 2023 2024 2025 2026E 2022 2023 2024
Non-GAAP EPS $4.76 - $4.97 FCF/share $6.67 - $6.94

$3.23
$1.99

2022 2023 2024 2025 2026E 2022 2023 2024 2025 2026E

24 . 2026E represents midp oint of guid ance for stock-based compe nsation (SBC) as % of total revenue, fully diluted share count and non-GAAP EPSS, as of February 19, 2026. ©2026 RingCentral



FCF vs. Shares Granted' s ECF ($M)

$ in million
( ) mem= Shares Granted ($M)

836

Expanding
FCF & 580-600
Reducing

Share Grants

80

FY21 FY22 FY23 FY24 FY25 FY26E

25 20 26E represen ts midp oint of guidance for FCF ($), estimate of Shares Gran ted ($), as of February 19, 2026. ©2026 RingCentral



Improving GAAP Financial Performance

Operating Margin (GAAP)
(% of total rev)

2022 2003

(9.0%)

(32.7%)

26

Improve GAAP Or
Marginto ~20%i

0.1%
2024

4.8%
]

2025

8.6% —9.6%

2026E

GAAP EPS

2023
(1.74)

2024
(0.63)

0.48

2025

©2026 RingCentral



Strong Balance Sheet

Reducing Debt Improving leverage ratio
Gross Debt ($B) Net Debt to Adj. EBITDA
4.3x
1.55 153 Approaching
2.6x ” |nv;:ater:';ent
1.7x
Il s

Q4'22 Q4'23 Q4'24 Q4'25 Q4'26E Q4'22 Q4'23 Q4'24 Q4'25 Q4'26E

Credit Ratings Upgraded in 2025 | |

FitchRatings BB+ ‘ Mooby’s Baa2 S&P Global BB+

(Outlook Posttive) INVESTORS SERVICE (gtaple Outlook) (Stable Outlook)

Se e App endix for leverag eratio cal culation. .
27 seeForms 10K and10Q for additional detail. ©2026 RingCentral



Initiating Dividends

28

Initiating Dividends in 2026

I(’qau);?tt(latrs;ar share $ O | 0 7 5

Implied Dividend 0]
Yield ~1. O /0
(annual)

Payout frequency Quarterly

Driving predictable returns to

shareholders

©2026 RingCentral



Q12026 Guidance

Subscriptions Revenue $620 to $625 miil.
Subscriptions Revenue Growth Y/Y 51%t05.9%
Total Revenue $640 to $645 mil.
Total Revenue Growth Y/Y 4.6%105.4%
GAAP Operating Margin 7.1% t0 8.2%
Stock-based Compensation $60 to $65 mil.
Non-GAAP Operating Margin® 22.8% t022.9%
Non-GAAP EPS( $1.16 to $1.19

Fully Diluted Share Count 87 mil. to 87.5 mil.

29 See appendix for recorciliation o GAAP measure ©2026 RingCentral



FY 2026 Guidance

FY 2026

Subscriptions Revenue Growth Y/Y 4.5%t055%vyly
Total Revenue Growth Y/Y 4.0%t05.0%yly
GAAP Operating Margin 8.6% t0 9.6%
Stock-based Compensation $240 to $250 mil.
Non-GAAP Operating Margin® 23.0% t023.5%
Non-GAAP EPS( $4.76 to $4.97
Fully Diluted Share Count 86.5 mil. to 87 mil.
Net cash provided by operating activities $675 to $690 mil.
Less: Capitalized expenditures $90 to $95 mil.

Free Cash Flow $580 to $600 mil.

30 See appendix for recorciliation o GAAP measure ©2026 RingCentral
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Q4 2025 Financial Highlights

Y/Y Growth
Revenue Subscriptions Revenue $622M 6%
Total Revenue $644M 5%
ARR Total $2,673M 7%
Customer ARR by Size’
Mid-Market and Enterprise $1,654M 6%

Enterprise $1122M 5%

Our reported results dso incude our annualized exit monthly recurring subscriptions, mid-market and enterprise annuadized exit monthly recurring subscripiions, enterprise annualized exit monthly recuring subscriptions, and net monthly subscription ddllar retention rate. We define our
amuadized exit monthly recurring subscripions as our monthly recurring subscriptions mulfiplied by 12. Our monthly recuring subscriptions equal the monthly vaue ofall customer recurring charges contracted at the end of a given month. We believe this metric is a leading indicator of our
anticipated subscripions revenue. We calcuate mid-market and enterprise amuaized exit monthly recurring subscripions in the same manner as we caculate our annualized exit monthly recurring subscriptions, except that only customer subscriptions from customers generaiing $25,000 or
more in annua recurring revenue are included. We calculate enterprise annualized exit montly recurring subscriptions inthe same manner as we caculate our annualized exit montly recurring subscriptions, exceptthat only customer subscriptions from astomers generating $100,000 or
more in annua recurring revenue are included. We define our net montly subscription ddlar retentionrate as (i) one plus (i) the quotient of dollar net change divided by average monthly recurring subscriptions. We calculate dollar net change as the quotient of (i) the difference of our monthly
recurring subscriptions at the end of a period minus our morthly recuring subscriptions at the beginning of a period minus our monthly recurring subscripiions at the end of the period from new customers we added during the period, (ii) all divided by the number of morths in the period. We

32 define our average monthly recurring subscriptions as the average of the monthly recurring subscriptions at the beginningand end of the measurement period. ©2026 RingCentral



Net debt to adjusted EBITDA

($millions) Q1'22 Q2'22 Q3'22 Q4'22 Q1'23 Q2'23 Q3'23 Q4’23 Q124 Q2'24 Q3’24 Q4'24 Q125 Q2'25 Q3’25 Q4'25
Adj. EBITDA $65.5 $727 $87.0 $92.7 $112.3 $125.0 $127.8 $138.0 $142.8 $1458 $149.0 $152.8 $155.1 $161.5 $167.8 $168.7
LTM Adj. EBITDA 3179 364.7 4169 4578 5031 533.6 5544 5757 5904 6027 6184 6372 6531
Total Debt 1,638.4 16395 1578.8 18013 15455 15414 1537.3 1533.2 15291 1,363.7 1,260.8 1,256.9 1,253.8
Total Cash 270.0 274.8 2254 4324 2222 2031 1993 2127 2428 1544 1681 1454 1327
Net Debt 1,368.4 1,364.7 1,353.4 1,368.9 1323.3 1,3383 1,338.0 1,320.5 1,286.3 1,209.3 1,092.7 11M.5 1128.6

Net Debt to Adj. EBITDA 4.3x 3.7x 3.2x 3.0x 2.6x 2.5x 2.4x 2.3x 2.2x 2.0x 1.8x 1.7x 1.7x

33 Adjusted EBITDA is a non-GAAP financial measure, see appendix for reconciliation to the most comparable GAAP metric. ©2026 RingCentral



Debt Profile as of December 31, 2025

December 31, December 31,
Debt Instrument Maturity Date 2025 2024

2030 Senior Notes August 15,2030 § 350,000 $ 400,000
Term Loan under Credit Agreement () September 11, 2030 302,250 370,000
Revolving Credit Facility under Credit Agreement September 11, 2030 — —
2026 Convertible Notes March 15, 2026 609,065 609,065
2025 Convertible Notes @) March 1, 2025 — 3 161,326
Total principal amount 1,261,315 § 1,540,391
Less: unamortized debt discount and issuance costs on long-term (7,519) $ (11,258)
Less: current portion of long-term debt, net 3 (624,216) $ (181,252)
Net carrying amount of long-term debt $ 629,580 § 1,347,881

The Company has$ 650.0 milion available for dawdown tnder the Tem Loan as of December 31, 2025.
The Company has$ 305.0 milion available for borowing under he Revolving Credit Fadiity as of December 31, 2025.
The Company settled the remaining $161.3 millon piincipal of the 2025 Convertible Notes in cash on the origiral maturity date in March 2025
34 As of December 31 2025, the current portion of long-tem debt, net, consists of the $608.7 million net carrying amount of the 2026 Convertible Notes and $15. 5 million in expected principa payments due on the Tem Loan The Term Loan requires quarterly principad payments of 1.25% of the refinanced ©2026 R ingCentraI
$310.0 million principal amount draw , with balance due at maturity



RINGCENTRAL, INC.
RECONCILIATION OF OPERATING INCOME (LOSS)
GAAP MEASURES TO NON-GAAP MEASURES

(Unaudited, in thousands)
Three Months Ended Year Ended
December 31, December 31.
2025 2024 2025 2024
Revenues
Subscriptions $ 622218 § 380,677 $ 2,426,879 $ 2,297,192
Other 21,815 24835 88,1263 103,203
Total revenues $ 644033 § 614512 $ 2,515,142 $ 2,400,395
Cost of revenues reconciliation
GAAP Subscriptions cost of revenues $ 158369 $ 150,673 $ 616,190 $ 593294
Share-based compensation (3,129 (5,619) (14,658) (23,647)
Amortization of acquired intangibles (31,316) (31.307) (125,863) (130,335)
Third-party relocation and other costs, net “) (129) 12y (178)
Restructuring costs (1,923) (62) (3.416) (634)
Non-GAAP Subscriptions cost of revenues $ 121,997 $ 113,556 $ 472241 $ 438300
GAAP Other cost of revenues $ $ 27,501 $ 107,043 $ 112213
Share-based compensation (1,796) (4,567) (7,791)
Amortization of acquired intangibles (86) (332) (151)
Restructuring costs 48 (763) (700)
Non-GAAP Other cost of revenues $ $ 25667 $ 101281 $ 103,571
Gross profit and gross margin reconciliation
Non-GAAP Subscriptions 804 % 80.9 %
Non-GAAP Other (10.6)% (0.4)%
Non-GAAP Gross profit 773 % 774 %
Operating expenses reconciliation
GAAP Research and development $ $ 84,901 $§ 316,993 $ 329323
Share-based compensation (19.218) (63.297) (78,862)
Third-party relocation and other costs, net (136) (3,229) (801) (3,506)
Restructuring costs (121) (386) (4.793) (3.213)
Non-GAAP Research and development $ 62771 § 62,068 $ 248102 $ 241,740
As a % of total revenues non-GAAP 9.7 % 101 % 9.9 % 10.1 %
GAAP Sales and marketing $ 275906 § 277255 $ 1,095,947 $ 1,006,448
Share-based compensation (26,882) (33,322) (116,030) (137,350)
Amortization of acquired intangibles (2,747) (2,055) (9,225 (5,853)
Asset write-down charges = = (11,4407 =
Third-party relocation and other costs, net (949) — (1,501) (332)
Restructuring costs (1,073) (1.246) (3.662) (3.885)
Non-GAAP Sales and marketing $ 244253 § 240,632 § 951,989 § 947,028
As a % of total revenues non-GAAP 379 % 392 % 379 % 3035 %
GAAP General and administrative $ 64616 § 58345 § 2583418 $ 266,447
Share-based compensation (19,015) (21.624) (76.987) (98,998)
Third-party relocation and other costs, net (908) 4,860 (2354) 169
Restructuring costs (496) (363) (3.483) (2.201)
Non-GAAP General and administrative $ 44197 § 41418 $ $§ 165417
As 2 % of total revenues non-GAAP 60 % 57 % 50 % ©2026 RingCentral
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Income (loss) from operations reconciliation
GAAP income from operations
Share-based compensation
Amortization of acquired intangibles
Asset write-down charges
Third-party relocation and other costs
Restructuring costs
Non-GAAP Income from operations
Non-GAAP Operating margin
Adjusted EBITDA reconciliation
Depreciation and amortization
Non-GAAP Adjusted EBITDA
As a % of total revenues non-GAAP

Three Months Ended Year Ended
December 31 December 31
2025 2024 2025 2024
42 441 15,637 120,551 s 2,670
64,414 81,579 275,637 346,648
34,144 33,448 135,420 136,539
— — 11. 440 —
2,017 (1,502) 4768 5,847
3,662 2,009 18,117 12,635
146,678 131,171 565,933 5 504339
228 % 213 % 225 % 21.0 %
22,057 21,604 87,183 3 86,070
168,735 152 775 653,116 $ 590,409
26.2 % 249 % 26.0 % 246 %

©2026 RingCentral
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RINGCENTRAL, INC.

RECONCILIATION OF OPERATING INCOME (LOSS)
GAAP MEASURES TO NON-GAAP MEASURES

Income (loss) from operations reconciliation

GAAP loss from operations
Share-based compensation
Amortization of acquisition intangibles
Asset write-down charge
Third-partv relocation and other costs
Restructuning costs
Non-GAAP Income from operations
Non-GAAP Operating margin

Depreciation and amortization
Non-GAAP Adjusted EBITDA
As a % of total revenues non-GAAP

(Unaudited, in thousands)

Three Months Ended Year Ended
December 31, December 31,

2023 2022 2023 2022
(45.043) (255,610) (198.811) (649.475)
113,373 93,196 434.086 394 844

38.153 43,113 151,072 174,522

— 180,447 — 283.689
3.038 1.905 13,525 24123
7.443 10354 20,368 18.184

116,964 73,405 420240 245 887
205 % 140 % 191 % 124 %

21.063 15282 82.868 72.039

138,027 92 687 503,108 317926
242 % 17.7 % 228 % 16.0 %

©2026 RingCentral
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RINGCENTRAL, INC.
RECONCILIATION OF NET INCOME (LOSS)
GAAP MEASURES TO NON-GAAP MEASURES
(In thousands, except per share data) (Unaudited)

Three Months Ended Twelve Months Ended
December 31, December 31,
2025 2024 2025 2024
Net income (loss) income reconciliation

GAAP net (loss) income $ 22967 $ (7,188) % 43391 8 (58,288)
Share-based compensation 64,414 81,579 275,637 346,648
Amortization of acquired intangibles 34,144 33,448 135,420 136,539
Asset write-down charges — — 11,440 —
Third-party relocation and other costs, net 3,002 (2,332) 7,029 (1,403)
Restructuring costs 3,662 2,009 18,117 12,635
Amortization of debt discount and extinguishment costs 1,074 1,160 9,615 4272
Income tax expense effects (25,271) (17,649) (102,691) (90,517)

Non-GAAP net income $ 103992 § 91,027 $ 397958 $ 349886

Reconciliation between GAAP and non-GAAP weighted

average shares used in computing basic and diluted net income

(loss) per common share:

Weighted average number of shares used in

computing basic net income (loss) per share 86,106 90,678 89,481 92,110
Effect of dilutive securities 1,853 — 1,733 —

GAAP weighted average shares used in

computing GAAP diluted net income (loss) per share 87,959 90,678 91,214 92,110
Effect of dilutive securities — 2,567 — 2,373

Non-GAAP weighted average shares used in

computing non-GAAP diluted net income per share 87,959 93,245 91,214 94,483

Diluted net (loss) income per share

GAAP net income (loss) per share 3 026 $ (0.08) $ 048 § (0.63)

Non-GAAP net income per share $ 118§ 098 § 436 § 3.70
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RINGCENTRAL, INC.
RECONCILIATION OF NET INCOME (LOSS)
GAAPMEASURES TO NON-GAAP MEASURES
(In thousands, except per share data) (Unaudited)

Year Ended
December 31,
2023 2022
Net income (loss) income reconciliation
GAAP net loss $  (165,240) $  (879.166)
Share-based compensation 434,086 394 844
Amortization of acquisition intangibles 151.072 174.522
Asset write-down charge — 283,689
Third-party relocation and other costs, net 3.016 24.109
Restructuring costs 20,368 18.184
Amortization of debt discount and 1ssuance costs 4,566 4,468
Loss associated with investments 1,745 221,345
Gain on early extinguishment of debt (33,401) —
Intercompany remeasurement gain (1,643) (120)
Income tax expense effects (82.271) (50.459)
Non-GAAP net income $ 3127296 § 191416
Reconciliation between GAAP and non-GAAP weighted average shares
used in computing basic and diluted net income (loss) per common share:
Weighted average number of shares used in
computing basic net loss per share 94912 95,239
Effect of dilutive securities 1.714 984
Non-GAAP weighted average shares used in
computing non-GAAP diluted net income per share 96,626 96,223
Diluted net (loss) income per share
GAAP net loss per share 3 (1.74) 3 (9.23)
Non-GAAP net income per share $ 3.23 $ 1.99
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RINGCENTRAL, INC.
RECONCILIATION OF CASH FLOWS FROM OPERATING ACTIVITIES
GAAP MEASURES TO NON-GAAP FREE CASH FLOW MEASURES
(Unaudited, in thousands)

Three Months Ended Year Ended
December 31, December 31,
2025 2024 2025 2024
Net cash provided by operating activities $ 148,989 $ 132,882 $ 617,427 $ 483276
Capitalized expenditures (22.8359) (21,053) (87.214) (80.528)
Non-GAAP free cash flow $ 126,130  $ 111,829  $ 530,213 $ 402,748
Non-GAAP free cash flow margin 19.6 % 182 % 211 % 16.8 %
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RINGCENTRAL, INC.
RECONCILIATION OF CASH FLOWS FROM OPERATING ACTIVITIES
GAAP MEASURES TO NON-GAAP FREE CASH FLOW MEASURES
(Unaudited, in thousands)

Year Ended
December 31,
2023 2022
Net cash provided by operating activities $ 399,662 $ 191,305
Capitalized expenditures (75,740) (86,443)
Non-GAAP free cash flow $ 323,922 $ 104,862

Non-GAAP free cash flow margin 14.7 % 53%
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RINGCENTRAL, INC.
RECONCILIATION OF FORECASTED OPERATING MARGIN AND FREE CASH FLOW
GAAP MEASURES TO NON-GAAP MEASURES

(Unaudited, in millions)
Q12026 FY 2026
Low Range High Range Low Range High Range
GAAP income from operations 46 33 224 254
GAAP operating margin 7.1% 82% 8.6% 9.6%
Share-based compensation 65 60 250 240
Amortization of acquired intangibles, restructuring and other costs 35 35 126 126
Non-GAAP income from operations 146 148 600 620
Non-GAAP operating margin 228 % 229 % 230% 235 %
FY 2026
Low Range High Range
GAAP net cash provided by operating activities % 675 § 690
Capitalized expenditures (93) (90)
Non-GAAP free cash flow 3 580 $ 600
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