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3M Reaffirms Commitment to Investing for Long-
Term, Sustainable Growth
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-- Company Also Comments on Second Quarter Sales Trends --
ST. PAUL, Minn.--(BUSINESS WIRE)--At an inst itut ional investor and analyst meeting tomorrow at the company’s Cynthiana,
Kentucky manufacturing facility, 3M chairman, president and CEO George Buckley will reiterate the company’s commitment
to investing in its core businesses to accelerate sales growth. He will cite a number of factors contributing to faster growth
including new products and continued strong demand in emerging economies.

Buckley will also report that second quarter 2010 sales are projected to be in the range of $6.6 billion to $6.75 billion,
reflect ing an est imated 16 to 18 percent growth in organic sales volumes versus the second quarter of 2009. Total-dollar
sales are expected to rise between 4 and 6 percent versus first  quarter of 2010. 3M will report its complete second quarter
results and 2010 full-year outlook on July 22, 2010.

In addit ion, Joe Harlan, executive vice president of 3M’s Consumer and Office Business, will describe ongoing act ions to
accelerate sales to 3M’s retail customers around the world, including investments in brand building, new products and
international markets. 3M’s Consumer and Office Business is home to a number of coveted, category-defining brands such as
Post-it®, Scotch®, Filtrete™ and Scotch-Brite™.

The company will conduct a webcast of this conference tomorrow morning at 9:15 a.m. Eastern Time and ending at
approximately 11:00 a.m. Eastern Time. Investors can access the webcast, along with related charts and materials, at
http://investor.3M.com.

Forward-Looking Statements
This news release contains forward-looking information about 3M’s financial results and est imates and business prospects
that involve substantial risks and uncertaint ies. You can identify these statements by the use of words such as “anticipate,”
“est imate,” “expect,” “project,” “intend,” “plan,” “believe,” “will,” “target,” “forecast” and other words and terms of similar
meaning in connection with any discussion of future operating or financial performance or business plans or prospects.
Among the factors that could cause actual results to differ materially are the following: (1) worldwide economic and capital
markets condit ions; (2) the Company’s credit  rat ings and its cost of capital; (3) competit ive condit ions and customer
preferences; (4) foreign currency exchange rates and fluctuations in those rates; (5) the t iming and acceptance of new
product offerings; (6) the availability and cost of purchased components, compounds, raw materials and energy (including oil
and natural gas and their derivatives) due to shortages, increased demand or supply interruptions (including those caused by
natural and other disasters and other events); (7) the impact of acquisit ions, strategic alliances, divest itures, and other
unusual events result ing from portfolio management act ions and other evolving business strategies, and possible
organizational restructuring; (8) generating fewer productivity improvements than est imated; and (9) legal proceedings,
including significant developments that could occur in the legal and regulatory proceedings described in the company’s
Annual Report on Form 10-K for the year ended December 31, 2009 and its subsequent Quarterly Reports on Form 10-Q (the
“Reports”). Changes in such assumptions or factors could produce significantly different results. A further descript ion of
these factors is located in the Reports under “Risk Factors” in Part I, Item 1A (Annual Report) and in Part II, Item 1A (Quarterly
Report). The information contained in this news release is as of the date indicated. The company assumes no obligation to
update any forward-looking statements contained in this news release as a result  of new information or future events or
developments.

About 3M
A recognized leader in research and development, 3M produces thousands of innovative products for dozens of diverse
markets. 3M’s core strength is applying its more than 40 dist inct technology platforms – often in combination – to a wide
array of customer needs. With $23 billion in sales, 3M employs 75,000 people worldwide and has operations in more than 65
countries.
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